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Part I-Introduction
Tian, X. (2016). Managing an international business in China. Cambridge University Press.
Both China and Canada engage in business to maximize profit and promote their economy in trade through exports. However, the two countries have proved to be having differences in the way they do business. To start with: 

a. Cultural Differences
There is a high Power Distant that has been presented by the Chinese culture. This is clear proof that the Chinese show a lot of concern for status as well as ranks. Also, there is acceptance of the unequal relationship among the superior and even more value based on the titles. On the other hand, Canada is characterized by a business approach that is an individualist. In Canada, there is a moderate power distance. This is attributed to the fact that Canadians are less concerned about ranks, status, and a title compared to China. This proves Canada's culture to be relatively open in accepting ideas that are positive and giving room for accepting new things (Wang et al., 2013).
b. Social Differences
In China, the way of doing business differs from that of Canada in Essential Perspective. According to the Chinese, when doing business in their country is considered beneficial, that helps in remembering citizens that the company has an essential role in the Chinese industry and a society when in relation to the nature of their hierarchy. Moreover, the Chinese uphold business in their country by considering things that might shunt new investors. Such factors include corruption, unclear regulations, and an opaque legal system.  In Canada, the essential perspective of doing business is based on their program. To elaborate on this, Canada is comprised of two components as the essential business programs. These programs study at the colleges found in Canada or get a job in Canada and internship. You will be provided with a good opportunity that will be forging you to get higher education in an international setting, which will help improve personal conduction of doing business (Morali et al., 2013).
C.	Political differences
The political culture of Canada brings after a difference in conduction of business when compared to China. In this, Canada's political system in business is described as layered despite the fact that it is hard to distinguish the said layers. This tends to affect the way Canadians do their business. Nevertheless, the way of doing business in Canada is under a democratic system because they all believe in the form of government that is democratic. On the other hand, China has a political system that varies from that of Canada. As a result of the one-party system, China has been highly advantaged in the way of doing business. Thus it's an emergency among the best exporting countries.

China has posed a number of competitive advantages of doing business with them. For instance, there is the advantage of an attractive market, whereby China has merged to do well in business with a high population exceeding 1.3 billion people. Secondly, there is an advantage of better supportive policies. In this, the Government of China has revised laws and regulations, and policies that ensure safety when doing business with the country. Finally, the availability of talented skills is another competitive advantage of doing business in China, whereby the Chinese have been associated with a lot of talents that have been extended to the business field. 

Part II-Code of Ethics
Lee, Y. K., Choi, J., Moon, B. Y., & Babin, B. J. (2014). Codes of ethics, corporate philanthropy, and employee responses. International Journal of Hospitality Management, 39, 97-106.
Responsibility towards Customers
For a company to uphold its code of ethics in the responsibility towards customers, there must be consideration of the following factors. For instance, the company should show the following to their customers:
· Honesty
A code of ethics that will show honest to the customers will help the company earn customers' trust, loyalty, and a building of credibility that will be successful in the company's brands. 

· Responsiveness
A company is likely to improve its code of ethics in responsiveness by asking customers what they want, managing the expectations of their customers, developing procedures that are upholding responsiveness, educating its employees on how to handle customers well, provision of options that are self-service, making use of technology and finally staying human, which will ensure that the needs and expectations of its customers are well met (Selamat et al., 2016).
· Respect
The right code of ethics helps in promoting respect between customers and the company. Customers will always feel safe and prefer to do business with companies that show respect despite how they relate to business ethics.

Responsibility towards Employees
A company has to have the right code of ethics in responsibility towards employees. However, this can be done in the following ways:

· Purpose and Statement
In this, the company should oh how to develop, provide, and sustain a conducive environment that will give room for collaboration among the employees as well as mutual understanding. 

· Commitment to the employees
There should be a practice of the code of ethics that will be committed to the employees, which means employees' grievances will be addressed as possible as the company can.

· Employee’s professional responsibility
In the delegation of duties and responsibilities, a company should implement a code of ethics that will ensure that the employees engage in their professional sectors that will help in the production of goods that are of high quality. 

Responsibility towards the Environment.
A company should uphold a code of ethics that is going to conduct its personal as well as professional lives and activities in a manner that is ethical. In such a company, there should be the practice of ethics that are going to upheld honesty, courtesy, and form of justice and also moral philosophy that will be associated with the mutual interest between people found in the company environment, which is also constituting of a sound ethics foundation (Mishra et al., 2013).
Part III- New Product Development and Marketing
Mu, J. (2015). Marketing capability, organizational adaptation, and new product development performance. Industrial Marketing Management, 49, 151-166.
Laptop bags can be new products produced in companies that exist in China and be sold in Canada.  However, laptop bags are most likely to be promoted to customers by issuing some laptop bags in some working organizations and learning institutions to some members to attract other people to buy the bags and also by talking to the beneficiaries of the laptop bags to try to convince other people in the organization and institutions to buy the laptop bags. For the pricing of the laptop bag, I can recommend for selection of the objectives of buying, determining of the demand of the laptop bag, estimation cost of the bag, analyzing competition of other substitute bags, choice of the method of pricing and finally selecting the final price point of the laptop bag (Perreault, 2018). 
Part IV-Conclusion
In summary, the code of ethics has proved to be of great and essential in determining the importance of a company. This has been evidenced by the impacts that have been associated with a company that exercises good ethics towards employees, customers, and the working environment. These ethics will help a company in China to increase their sales in Canada because there will be a good relationship between the company and the country, there will be meeting of customers’ expectations, and there will be the existence of justice as well as justice that will help the company to increase its sales in Canada. In addition, customers will also be influenced by the code of ethics in many ways. For instance, customers might be influenced to have impulse buying. Most likely, this is going to happen as a result of the production of goods that are of good quality, that is going to convince the customers to buy other products produced by the same company or the same country because they hope that other products will also be of good quality. 
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